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H History of Daimaru M History of Matsuzakaya
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m J. FRONT RETAILING Co., Ltd.
W Daimaru Matsuzakaya Department Stores Co. Ltd.

Financial Information
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Share Information

Cautionary statement regarding forward-looking statements:

Forward-looking statements in this report represent our assumptions based on information
currently available to us and inherently involve potential risks, uncertainties and other
factors. Therefore, actual results may differ materially from the results anticipated herein
due to changes in various factors.



