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J. Front Retailing
Value Creation Process

Under the Basic Mission Statement and the Group Vision, J. Front Retailing is committed to creating high quality,
fresh, hospitable and affluent lifestyles with its stakeholders by promptly responding to the changing times.

The business activity of J. Front Retailing is to constantly seek to create rich markets that grow with local
communities, which is led by department stores and Parco.

It is nothing less than to create, as a public entity of society, new values with which its various stakeholders
empathize.

Circulating the Group’s business model and creating new values using the six capitals of J. Front Retailing
effectively and efficiently are the process to create the brand value of J. Front Retailing, which will result in the
creation of new values with which society empathizes.

Through this initiative, we will contribute to society at large as well as aiming at developing the Group.
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[Customers]
We will provide

genuine satisfaction

captivating customers
by offering new
values.
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[Communities]
We will contribute to
community development and

promote environment-friendly

business activities as a good
corporate citizen.

[Shareholders]
We will increase corporate value
over the long term through highly

profitable and highly efficient
management.

[Business partners]
We will build the relations
of trust by working hard
together and aim to grow
together.

[Employees]

We will realize workplaces in
which employees' performance and
contribution are fairly evaluated and

they can realize their exhibition of
ability and growth and have
job satisfaction.
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