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Promotion of
Diversity & Inclusion

iﬁi . Well-BeingLife

of employees and customers

rzoso KGI

Realize a Highly Diverse Society in Which Everyone

ognizes Each Other’s Diversity and Flexibly

emonstrates His/Her Individuality

)ased on the themes of diversity and flexibility, we will value the different individuality and
perspectives of all our stakeholders, which form the essence of diversity, and create a
company where diverse abilities can be demonstrated. We will also aim to grow our business
in line with diverse customers’ expectations by driving innovation through the mutual
interaction and complementary functions of diverse individualities and abilities (inclusion).

The decrease in the working population due to the declining birthrate and the
aging population has become a social problem. The Group has an environment

in which diverse human resources work together, such as women, elderly people,
mid-career workers. We have therefore taken one of our materiality issues one
step further to the “promotion of diversity & inclusion.” We respect diverse abilities
and create unity, which will lead to enhanced corporate competitiveness.

Background

and
our view

@ Share of women in management positions: Aim for 50%, equal to female labor share
@AIm for retirement at 70

@Employment rate of the disabled: 30%

®Realize business growth using diverse abilities stemming from diversity & inclusion
®Provide sales floors, products and services tailored to diverse customers

Promotion of
Diversity & Inclusion

@®Expand initiatives for women’s empowerment

®Reform systems to realize the work styles according to female life stages
®Provide training for employees in management positions

@®Provide early career education

@®Expand occupational fields for the elderly empowerment

@®Expand outside employment

@®Promote the employment of the disabled in each operating company
@®Expand LGBT-related systems

Measures to

achieve KPIs by
2030
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